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New technologies are revolutionising the way
manufacturing and supply chain management are
implemented. These changes are delivering manufacturing
firms the competitive advantage of a highly flexible and
responsive supply chain and manufacturing system to
ensure that they meet the high expectations of their
customers, who, in today's economy, demand absolutely
the best service, price, delivery time and product quality.
To make e-manufacturing and supply chain technologies
effective, integration is needed between various, often
disparate systems. To understand why this is such an
issue, one needs to understand what the different systems
or system components do, their objectives, their specific
focus areas and how they interact with other systems. It is
also required to understand how these systems evolved to
their current state, as the concepts used during the early
development of systems and technology tend to remain in
place throughout the life-cycle of the systems/technology.
This book explores various standards, concepts and
techniques used over the years to model systems and
hierarchies in order to understand where they fit into the
organization and supply chain. It looks at the specific
system components and the ways in which they can be
designed and graphically depicted for easy understanding
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by both information technology (IT) and non-IT

personnel. Without a good implementation philosophy,
very few systems add any real benefit to an organization,
and for this reason the ways in which systems are
implemented and installation projects managed are also
explored and recommendations are made as to possible
methods that have proven successful in the past. The
human factor and how that impacts on system success are
also addressed, as is the motivation for system investment
and subsequent benefit measurement processes. Finally,
the vendor/user supply/demand within the emanufacturing domain is explored and a method is put
forward that enables the reduction of vendor bias during
the vendor selection process. The objective of this book is
to provide the reader with a good understanding regarding
the four critical factors (business/physical processes,
systems supporting the processes, company personnel and
company/personal performance measures) that influence
the success of any e-manufacturing implementation, and
the synchronization required between these factors. ·
Discover how to implement the flexible and responsive
supply chain and manufacturing execution systems
required for competitive and customer-focused
manufacturing · Build a working knowledge of the latest
plant automation, manufacturing execution systems
(MES) and supply chain management (SCM) design
techniques · Gain a fuller understanding of the four critical
factors (business and physical processes, systems
supporting the processes, company personnel,
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performance measurement) that influence the success of

any e-manufacturing implementation, and how to evaluate
and optimize all four factors
Motivation for This Book The OPC Foundation provides
specifications for data exchange in industrial au- mation.
There is a long history of COM/DCOM-based
specifications, most pro- nent OPC Data Access (DA),
OPC Alarms and Events (A&E), and OPC Historical Data
Access (HDA), which are widely accepted in the industry
and implemented by almost every system targeting
industrial automation. Now the OPC Foundation has
released a new generation of OPC specifications called
OPC Unified Architecture (OPC UA). With OPC UA, the
OPC Foundation fulfills a technology shift from the
retiring COM/DCOM technology to a servi- oriented
architecture providing data in a platform-independent
manner via Web Services or its own optimized TCP-based
protocol. OPC UA unifies the previous specifications into
one single address space capable of dealing with current
data, alarms and events and the history of current data as
well as the event history. A remarkable enhancement of
OPC UA is the Address Space Model by which v- dors
can expose a rich and extensible information model using
object-oriented techniques. OPC UA scales well from
intelligent devices, controllers, DCS, and SCADA
systems up to MES and ERP systems. It also scales well
in its ability to provide information; on the lower end, a
model similar to Classic OPC can be used, providing only
base information, while at the upper end, highly
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sophisticated models can be described, providing a large

amount of metadata including complex type hierarchies.
Provides modern enterprises with the tools to create a
robust digital platform utilizing proven best practices,
practical models, and time-tested techniques
Contemporary business organizations can either embrace
the digital revolution or be left behind. Enterprise Content
and Search Management for Building Digital Platforms
provides modern enterprises with the necessary tools to
create a robust digital platform utilizing proven best
practices, practical models, and time-tested techniques to
compete in today’s digital world. Features include:
Comprehensive discussions on content strategy, content
key performance indicators (KPIs), mobile-¬first strategy,
content assessment models, various practical techniques
and methodologies successfully used in real-world digital
programs, relevant case studies, and more. Initial chapters
cover core concepts of a content management system
(CMS), including content strategy, CMS architecture,
templates, work flow, reference architectures, information
architecture, taxonomy, and content metadata. Advanced
CMS topics are then covered with chapters on integration,
content standards, digital asset management (DAM),
document management, content migration, evaluation,
validation, maintenance, analytics, search engine
optimization (SEO), security, infrastructure, and
performance. The basics of enterprise search technologies
are explored next, including enterprise search features,
advanced search methods, and other enterprise search
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concepts. An accompanying book support website

provides additional material such as various content
templates, checklists, and content case studies; along with
an illuminating end-to-end digital program case study.
Enterprise Content and Search Management for Building
Digital Platforms: Offers a comprehensive guide to
understanding and learning new methodologies,
techniques, and models for the creation of an end-to-end
digital system Addresses a wide variety of proven best
practices, reference architecture, and deployed techniques
in content management and enterprise search space which
can be readily used for digital programs Covers the latest
digital trends such as mobile-first strategy, responsive
design, adaptive content design, micro services
architecture, and semantic search; and also utilizes sample
reference architecture for implementing solutions Features
numerous case studies to enhance comprehension,
including a complete end-to-end digital program case
study Provides readily usable content management
checklists and reusable templates for defining content
strategy, CMS evaluation, search evaluation, and DAM
evaluation that can be found on the book support website
Comprehensive and cutting-edge, this book is an
invaluable reference resource for creating an optimal
enterprise digital eco-system to meet the challenges of
today’s hyper-connected world.
Today, everything is marketing. All of the content we
produce affects the customer experience. Therefore, all
content is marketing and all content producers are
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marketers. Intelligent Content: A Primer introduces

intelligent content: how it works, the benefits, the
objectives, the challenges, and how to get started. Anyone
who wants to understand intelligent content will get a
clear introduction along with case studies and all the
reference information you could ask for to make the case
for intelligent content with your management. Intelligent
Content: A Primer is written by three leaders in content
strategy and content marketing. Ann Rockley is widely
recognized as the mother of content strategy. Charles
Cooper, co-author with Ann Rockley of Managing
Enterprise Content, has been been involved in creating
and testing digital content for more than 20 years. And
Scott Abel, known as The Content Wrangler, is an
internationally recognized global content strategist.
Together, they have created the definitive introduction to
intelligent content.
10th SIGSAND/PLAIS EuroSymposium 2017, Gdansk,
Poland, September 22, 2017, Proceedings
A Project Guide
Real World Content Modeling
Systems, Features, and Best Practices
Enterprise Service Bus
Encyclopedia of Information Science and Technology,
Second Edition

Large IT organizations increasingly face the challenge of
integrating various web services, applications, and other
technologies into a single network. The solution to finding a
meaningful large-scale architecture that is capable of
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spanning a global enterprise appears to have been met in
ESB, or Enterprise Service Bus. Rather than conform to the
hub-and-spoke architecture of traditional enterprise
application integration products, ESB provides a highly
distributed approach to integration, with unique
capabilities that allow individual departments or business
units to build out their integration projects in incremental,
digestible chunks, maintaining their own local control and
autonomy, while still being able to connect together each
integration project into a larger, more global integration
fabric, or grid. Enterprise Service Bus offers a thorough
introduction and overview for systems architects, system
integrators, technical project leads, and CTO/CIO level
managers who need to understand, assess, and evaluate
this new approach. Written by Dave Chappell, one of the
best known and authoritative voices in the field of
enterprise middleware and standards-based integration, the
book drills down into the technical details of the major
components of ESB, showing how it can utilize an eventdriven SOA to bring a variety of enterprise applications and
services built on J2EE, .NET, C/C++, and other legacy
environments into the reach of the everyday IT professional.
With Enterprise Service Bus, readers become well versed in
the problems faced by IT organizations today, gaining an
understanding of how current technology deficiencies
impact business issues. Through the study of real-world use
cases and integration patterns drawn from several
industries using ESB--including Telcos, financial services,
retail, B2B exchanges, energy, manufacturing, and
more--the book clearly and coherently outlines the benefits
of moving toward this integration strategy. The book also
compares ESB to other integration architectures, contrasting
their inherent strengths and limitations. If you are charged
with understanding, assessing, or implementing an
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integration architecture, Enterprise Service Bus will provide
the straightforward information you need to draw your
conclusions about this important disruptive technology.
Managing for Results: Economic Tasks and Risk-taking
Decisions is a guidebook for those in management position.
The book is comprised of 14 chapters that are organized
into three parts. The first part talks about understanding the
business; this part covers business realities, revenues,
resources, and prospects. Part II discusses the opportunities
and needs in economic dimensions of a business. Part III
covers the key decision, business strategies, and building up
economic performance. The book will be useful to
managers, entrepreneurs, and individuals who are exposed
to a decision-making situation that has an economic
implication.
Thoroughly rewritten for today's web environment, this
bestselling book offers a fresh look at a fundamental topic
of web site development: navigation design. Amid all the
changes to the Web in the past decade, and all the hype
about Web 2.0 and various "rich" interactive technologies,
the basic problems of creating a good web navigation
system remain. Designing Web Navigation demonstrates
that good navigation is not about technology-it's about the
ways people find information, and how you guide them.
Ideal for beginning to intermediate web designers,
managers, other non-designers, and web development pros
looking for another perspective, Designing Web Navigation
offers basic design principles, development techniques and
practical advice, with real-world examples and essential
concepts seamlessly folded in. How does your web site serve
your business objectives? How does it meet a user's needs?
You'll learn that navigation design touches most other
aspects of web site development. This book: Provides the
foundations of web navigation and offers a framework for
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navigation design Paints a broad picture of web navigation
and basic human information behavior Demonstrates how
navigation reflects brand and affects site credibility Helps
you understand the problem you're trying to solve before
you set out to design Thoroughly reviews the mechanisms
and different types of navigation Explores "information
scent" and "information shape" Explains "persuasive"
architecture and other design concepts Covers special
contexts, such as navigation design for web applications
Includes an entire chapter on tagging While Designing Web
Navigation focuses on creating navigation systems for large,
information-rich sites serving a business purpose, the
principles and techniques in the book also apply to small
sites. Well researched and cited, this book serves as an
excellent reference on the topic, as well as a superb
teaching guide. Each chapter ends with suggested reading
and a set of questions that offer exercises for experiencing
the concepts in action.
IBM® Business Process Manager (IBM BPM) is a
comprehensive business process management (BPM) suite
that provides visibility and management of your business
processes. IBM BPM supports the whole BPM lifecycle
approach: Discover and document Plan Implement Deploy
Manage Optimize Process owners and business owners can
use this solution to engage directly in the improvement of
their business processes. IBM BPM excels in integrating rolebased process design, and provides a social BPM experience.
It enables asset sharing and creating versions through its
Process Center. The Process Center acts as a unified
repository, making it possible to manage changes to the
business processes with confidence. IBM BPM supports a
wide range of standards for process modeling and
exchange. Built-in analytics and search capabilities help to
further improve and optimize the business processes. This
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IBM Redbooks® publication provides valuable information
for project teams and business people that are involved in
projects using IBM BPM. It describes the important design
decisions that you face as a team. These decisions invariably
have an effect on the success of your project. These
decisions range from the more business-centric decisions,
such as which should be your first process, to the more
technical decisions, such as solution analysis and
architectural considerations.
Designing Web Navigation
A Unified Theory of Managing Macs, iPads, iPhones, and
AppleTVs
Practical E-Manufacturing and Supply Chain Management
Enterprise Integration Patterns
Enterprise Content and Search Management for Building
Digital Platforms
Simulation Modelling Practice and Theory

This book constitutes the thoroughly refereed post-conference
proceedings of the First International Joint Conference on
Knowledge Discovery, Knowledge Engineering, and Knowledge
Management, IC3K 2009, held in Funchal, Madeira, Portugal,
in October 2009. This book includes revised and extended
versions of a strict selection of the best papers presented at the
conference; 27 revised full papers together with 3 invited lectures
were carefully reviewed and selected from 369 submissions.
According to the three covered conferences KDIR 2009, KEOD
2009, and KMIS 2009, the papers are organized in topical
sections on on knowledge discovery and information retrieval,
knowledge engineering and ontology development, and on
knowledge management and information sharing.
Written by one of the leading experts in content
managementsystems (CMS), this newly revised bestseller guides
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readers throughthe confusing-and often intimidating-task of
building,implementing, running, and managing a CMS Updated
to cover recent developments in online deliverysystems, as well as
XML and related technologies Reflects valuable input from CMS
users who attended theauthor's workshops, conferences, and
courses An essential reference showing anyone involved in
informationdelivery systems how to plan and implement a system
that can handlelarge amounts of information and help achieve
an organization'soverall goals
Too often, content models are developed with no consideration
of the system in which they have to operate. This book is an
examination of how content actually gets modeled inside a CMS
-- what features and architectures are available to translate a
theoretical domain model into something that a CMS can
manage. If you're looking for a CMS, what features should you
look for? Does your current CMS measure up to the state of the
market? What is possible in content modeling at this point in the
industry? Table of Contents Introduction About this Guide How
a CMS Helps (Or Hinders) Your Content Model The Anatomy of
a Content Model Eval #1: What is the built-in content model?
Timeout: What's the difference between built-in and custom?
Eval #2: Can the built-in model be extended with custom content
types? Timeout: Opinionated Software Eval #3: What built-in
attribute types are available? Timeout: How Content Is Stored
Eval #4: How is content represented in the API? Eval #5: How
can attribute values be validated? Eval #6: How is the model
supported in the editorial interface? Eval #7: Can an attribute
value be a reference to another object? Timeout: Let's Evaluate
the Current Level of Functionality Eval #8: Can an attribute
value be an embedded content object? Eval #9: Can custom
validation rules be built? Eval #10: Can custom attribute types be
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created? Eval #11: Can attribute values repeat? Eval #12: Can
types be formed through inheritance or composition? Eval #13:
Can content objects be organized into a hierarchy? Eval #14:
Can content objects inherit from other content objects? Eval #15:
What is the relationship between "pages" and "content"? Eval
#16: Can access to types and attributes be limited by user
permissions? Eval #17: How can rich text fields be structured?
Eval #18: What options are available for dynamic page
composition? Eval #19: What aggregation structures are
available to organize content? Timeout: What Is and Isn't
Considered "Content"? Eval #20: How can types be changed
after object creation? Eval #21: How does the system model file
assets? Eval #22: By what method is the content model actually
defined? Eval #23: How does the system's API support the
model? Conclusion Postscript: Thoughts on Model
Interoperability About the Author
The integration of IBM® Enterprise Content Management
(ECM) products with the Box for secure file sharing and
collaboration opens new possibilities for achieving higher levels
of capability within ECM. This IBM RedpaperTM publication
describes how the integration of Box, IBM Content Navigator,
IBM Case Manager, IBM Datacap, and IBM StoredIQ®
products enables higher maturity in ECM, and distills the
capabilities provided by each integration and the combination as
a whole. By leveraging these IBM ECM technologies with Box,
clients can realize the power of hybrid capabilities between onpremises and cloud systems. This paper shows you how to create
an integrated, end-to-end solution that uses the capabilities of
those IBM ECM products in conjunction with Box.
The Live Enterprise: Create a Continuously Evolving and
Learning Organization
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Information Systems: Research, Development, Applications,
Education
Discovering Value and Creating Growth in a Disrupted World
Managing for Results
First International Joint Conference, IC3K 2009, Funchal,
Madeira, Portugal, October 6-8, 2009, Revised Selected Papers
Managing Benefits

"This set of books represents a detailed
compendium of authoritative, research-based
entries that define the contemporary state of
knowledge on technology"--Provided by
publisher.
Do you ever think you're the only one making
any sense? Or tried to reason with your partner
with disastrous results? Do long, rambling
answers drive you crazy? Or does your
colleague's abrasive manner get your back up?
You are not alone. After a disastrous meeting
with a highly successful entrepreneur, who was
genuinely convinced he was 'surrounded by
idiots', communication expert and bestselling
author, Thomas Erikson dedicated himself to
understanding how people function and why we
often struggle to connect with certain types of
people. Originally published in Swedish in 2014
as Omgiven Av Idioter, Erikson's Surrounded by
Idiots is already an international phenomenon,
selling over 1.5 million copies worldwide, of
which over 750,000 copies have been sold in
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Sweden alone. It offers a simple, yet groundbreaking method for assessing the personalities
of people we communicate with - in and out of
the office - based on four personality types (Red,
Blue, Green and Yellow), and provides insights
into how we can adjust the way(s) we speak and
share information. Erikson will help you
understand yourself better, hone communication
and social skills, handle conflict with confidence,
improve dynamics with your boss and team, and
get the best out of the people you deal with and
manage. He also shares simple tricks on body
language, improving written communication and
advice on when to back away or when to push
on, and when to speak up or indeed shut up.
Packed with 'aha!' and 'oh no!' moments,
Surrounded by Idiots will help you understand
and influence those around you, even people
you currently think are beyond all
comprehension. And with a bit of luck you can
also be confident that the idiot out there isn't
you!
Are you satisfied with the way your company
responds to IT incidents? How prepared is your
response team to handle critical, time-sensitive
events such as service disruptions and security
breaches? IT professionals looking for effective
response models have successfully adopted the
Incident Management System (IMS) used by
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firefighters throughout the US. This practical
book shows you how to apply the same
response methodology to your own IT operation.
You’ll learn how IMS best practices for leading
people and managing time apply directly to IT
incidents where the stakes are high and
outcomes are uncertain.
Working effectively with Apple platforms at a
corporate or business level includes not only
infrastructure, but a mode of thinking that
administrators have to adopt to find success. A
mode of thinking that forces you to leave 30
years of IT dogma at the door. This book is a
guide through how to integrate Apple products
in your environment with a minimum of friction.
Because the Apple ecosystem is not going away.
You'll start by understanding where Apple, thirdparty software vendors, and the IT community is
taking us. What is Mobile Device Management
and how does it work under the hood. By
understanding how MDM works, you will
understand what needs to happen on your
networks in order to allow for MDM, as well as
the best way to give the least amount of access
to the servers or services that’s necessary. You'll
then look at management agents that do not
include MDM, as well as when you will need to
use an agent as opposed to when to use other
options. Once you can install a management
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solution, you can deploy profiles on a device or
you can deploy profiles on Macs using scripts.
With Apple Device Management as your guide,
you'll customize and package software for
deployment and lock down devices so they’re
completely secure. You’ll also work on getting
standard QA environments built out, so you can
test more effectively with less effort. Apple is
forging their own path in IT. They trade spots
with Amazon, Google, and Microsoft as the
wealthiest company to ever exist. And they will
not be constrained by 30 or more years of dogma
in the IT industry. You can try to shoehorn Apple
devices into outdated modes of device
management, or you can embrace Apple’s
stance on management with the help of this
book. What You'll Learn Deploy profiles across
devices effectively and securely Install apps
remotely both from the app store and through
custom solutions Work natively with Apple
environments rather than retrofitting older IT
solutions Who This Book Is For Mac
administrators within organizations that want to
integrate with the current Apple ecosystem,
including Windows administrators learning how
to use/manage Macs, mobile administrators
working with iPhones and iPads, and mobile
developers tasked with creating custom apps for
internal, corporate distribution.
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Managing Enterprise Content
Content Strategy At Work
Incident Management for Operations
Optimizing the Return from Investments
Effective Practices for eXtreme Programming
and the Unified Process
Data Teams
bull; Written by expert practitioners who have
hands-on experience solving real-world
problems for large corporations bull; Helps
enterprise architects make sense of data,
systems, software, services, product lines,
methodologies, and much more bull; Provides
explanation of theory and implementation with
real-world business examples to support key
points
Projects and programmes should achieve a
return on the investment made by the owner or
sponsor. This return is now thought of as the
benefits that accrue from the investment: some
financial, others perhaps harder to define, but
nonetheless just as important in justifying the
investment. Making sure that they are realised,
and that unanticipated benefits are maximised,
is as important as the initial justification, and
without that many projects have earned a bad
name for project management. This publication
provides comprehensive guidance on how to
manage delivery of the benefits used to justify
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investment in change. It provides guidance for
all involved in successful change delivery from
senior responsible owners and directors
through to portfolio, programme and project
managers. The guidance is the source material
for an accredited qualification from APMGInternational
IBM Content Navigator provides a unified
user interface for your Enterprise Content
Management (ECM) solutions. It also provides
a robust development platform so you can build
customized user interface and applications to
deliver value and an intelligent, businesscentric experience. This IBM Redbooks
publication guides you through the Content
Navigator platform, its architecture, and the
available programming interfaces. It describes
how you can configure and customize the user
interface with the administration tools provided,
and how you can customize and extend Content
Navigator using available development options
with sample code. Specifically, the book shows
how to set up a development environment, and
develop plug-ins that add an action, service,
and feature to the user interface. Customization
topics include implementing request and
response filters, external data services (EDS),
creating custom step processors, and using
Content Navigator widgets in other applications.
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This book also covers mobile development,
viewer customization, component deployment,
and debugging and troubleshooting. This book
is intended for IT architects, application
designers and developers working with IBM
Content Navigator and IBM ECM products. It
offers a high-level description of how to extend
and customize IBM Content Navigator and also
more technical details of how to do
implementations with sample code.
"This book outlines best practices for
conducting and executing content strategy
projects. It is a step-by-step guide to building
an enterprise content strategy for your
organization"--Publisher's description.
Agile Modeling
The Four Types of Human Behaviour (or, How
to Understand Those Who Cannot Be
Understood)
Enterprise Content Strategy
Optimizing the User Experience
Knowledge Discovery, Knowledge Engineering
and Knowledge Management
IBM Enterprise Content Management and Box
Outlines the principles of content strategy, including
case studies of Johns Hopkins Medicine, MINI, and
Icebreaker.
If your website content is out of date, off-brand, and out
of control, you're missing a huge opportunity to engage,
convert, and retain customers online. Redesigning your
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home page won't help. Investing in a new content
management system won't fix it, either. So, where do you
start? Without meaningful content, your website isn't
worth much to your key audiences. But creating (and
caring for) "meaningful" content is far more complicated
than we're often willing to acknowledge. Content
Strategy for the Web explains how to create and deliver
useful, usable content for your online audiences, when
and where they need it most. It also shares content best
practices so you can get your next website redesign
right, on time and on budget. For the first time, you'll:
See content strategy (and its business value) explained
in plain language Find out why so many web projects
implode in the content development phase ... and how to
avoid the associated, unnecessary costs and delays
Learn how to audit and analyze your content Make
smarter, achievable decisions about which content to
create and how Find out how to maintain consistent,
accurate, compelling content over time Get solid,
practical advice on staffing for content-related roles and
responsibilities
What approach does your company use to develop and
execute its strategy? We are confronted with a plethora
of different approaches and frameworks which purport to
answer this questionfrom the classic Michael Porter
approach to Kim and Mauborgne's blue ocean strategy to
Steve Jobs' build it and they will come” philosophy. The
answer? There is no one approach that works for
everyonebut there is a best approach for your specific
context. And it has never been more important to choose
the right one: not only has the number of different
approaches proliferated ten-fold over the past 40 years,
but the environments in which executives must formulate
and execute strategy have become increasingly diverse
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and complex. The difference between winning and losing
has never been greater. And using the right approach
pays off: firms that successfully match their approach to
their environment realize significantly better returns than
those who don't. And, they avoid the common
frustrations stemming from lack of perceived relevance
and engagement around on the strategy process. How
you choose and execute the right approach is the focus
of this book. From Global BCG strategy experts Martin
Reeves, Knut Haanæs, Janmejaya Sinha (and based on
the bestselling article in Harvard Business Review),Your
Strategy Needs a Strategy offers a practical guide to help
you to match your approach to strategy to your
environment and execute it effectively, to combine
different approaches for companies which operate in
multiple environments, and to lead your organization in
making better strategic choices. Organizing approaches
into five strategic archetypesBe Big, Be Fast, Be First, Be
the Orchestrator, Be Viablethe authors explain the
conditions under which each is appropriate, when and
how to execute each one, and how to avoid common
strategy traps. They richly illustrate the idea with
interviews with CEOs from different industries from
around the globe. For anyone leading a business or
charged with developing a winning strategy this book is
for you. The world of strategy is thick with opposing
ideas and frameworks;Your Strategy Needs a Strategy
will help you cut through the noise and find clarity on
which approach is your best bet.
Cisco Unified Contact Center Enterprise (UCCE) The
complete guide to managing UCCE environments: tips,
tricks, best practices, and lessons learned Cisco Unified
Contact Center Enterprise (UCCE) integrates multiple
components and can serve a wide spectrum of business
Page 21/36

Download Free Managing Enterprise Content A
Unified Content Strategy 2nd Edition Voices That
Matter
requirements. In this book, Gary Ford, an experienced
Cisco UCCE consultant brings together all the guidance
you need to optimally configure and manage UCCE in
any environment. The author shares in-depth insights
covering both the enterprise and hosted versions of
UCCE. He presents an administrator’s view of how to
perform key UCCE tasks and why they work as they do.
He thoroughly addresses application configuration,
agents, scripting, IVR, dial plans, UCM, error handling,
reporting, metrics, and many other key topics. You’ll find
proven, standardized configuration examples that help
eliminate errors and reduce downtime, step-by-step
walkthroughs of several actual configurations, and
thorough coverage of monitoring and troubleshooting
UCCE systems. Cisco Unified Contact Center Enterprise
(UCCE) is an indispensable resource to help you deploy
and operate UCCE systems reliably and efficiently. ·
Understand the Cisco Unified Contact Center product
portfolio and platform architecture · Choose the right
single-site, multi-site, or clustered deployment model for
your environment · Take a lifecycle services approach to
UCCE deployment and application
configuration-–including preparation, planning, design,
and implementation · Implement traditional, currentgeneration, and next-generation call routing · Master the
latest best practices for call flow scripting · Understand
UCCE’s nodes and distributed processes and build a
clean system startup sequence · Design, implement, and
deliver unified CM/IP IVR solutions · Set up and efficiently
manage UCCE databases · Make the most of UCCE’s
reporting tools · Create advanced applications with DataDriven Routing · Effectively maintain any UCCE
deployment, including older versions · Use a bestpractice methodology for troubleshooting, and master
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valuable, little-known Cisco diagnostic tools This IP
communications book is part of the Cisco Press®
Networking Technology Series. IP communications titles
from Cisco Press help networking professionals
understand voice and IP telephony technologies, plan
and design converged networks, and implement network
solutions for increased productivity.
A Unified Management Model for Successful Datafocused Teams
OPC Unified Architecture
Apple Device Management
Intelligent Content: A Primer
A Practical Guide to Enterprise Architecture
Content Strategy for the Web
Ten Strategies of a World-Class Cyber Security Operations Center
conveys MITRE's accumulated expertise on enterprise-grade
computer network defense. It covers ten key qualities of leading
Cyber Security Operations Centers (CSOCs), ranging from their
structure and organization, to processes that best enable smooth
operations, to approaches that extract maximum value from key
CSOC technology investments. This book offers perspective and
context for key decision points in structuring a CSOC, such as
what capabilities to offer, how to architect large-scale data
collection and analysis, and how to prepare the CSOC team for
agile, threat-based response. If you manage, work in, or are
standing up a CSOC, this book is for you. It is also available on
MITRE's website, www.mitre.org.
Provides concepts, strategies, guidelines, processes, and
technological options to create content customized for a variety of
customers and media types.
As data management and integration continue to evolve rapidly,
storing all your data in one place, such as a data warehouse, is no
longer scalable. In the very near future, data will need to be
distributed and available for several technological solutions. With
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this practical book, you’ll learnhow to migrate your enterprise
from a complex and tightly coupled data landscape to a more
flexible architecture ready for the modern world of data
consumption. Executives, data architects, analytics teams, and
compliance and governance staff will learn how to build a modern
scalable data landscape using the Scaled Architecture, which you
can introduce incrementally without a large upfront investment.
Author Piethein Strengholt provides blueprints, principles,
observations, best practices, and patterns to get you up to speed.
Examine data management trends, including technological
developments, regulatory requirements, and privacy concerns Go
deep into the Scaled Architecture and learn how the pieces fit
together Explore data governance and data security, master data
management, self-service data marketplaces, and the importance
of metadata
Looking to select a web content management system (CMS), but
confused about the promises, terminology, and buzzwords? Do
you want to understand content management without having to
dive into the underlying programming? This book provides a
clear, unbiased overview of the entire CMS ecosystem—from
platforms to implementations—in a language- and platformagnostic manner for project managers, executives, and new
developers alike. Author Deane Barker, a CMS consultant with
almost two decades of experience, helps you explore many
different systems, technologies, and platforms. By the end of the
book, you’ll have the knowledge necessary to make decisions
about features, architectures, and implementation methods to
ensure that your project solves the right problems. Learn what
content is, how to compare different systems, and what the roles of
a CMS team are Understand how a modern CMS models and
aggregates content, coordinates workflow, and manages assets
Explore the scope and structure of a CMS implementation project
Learn the process and best practices for successfully running your
CMS implementation Examine the practice of migrating web
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content, and learn how to work with an external CMS integrator
How to Choose and Execute the Right Approach
Chocolate
Surrounded by Idiots
Enterprise Content Management in Information Systems
Research
Customizing and Extending IBM Content Navigator
Ten Strategies of a World-Class Cybersecurity Operations Center

The first book to cover Agile Modeling,
a new modeling techniquecreated
specifically for XP projects eXtreme
Programming (XP) hascreated a buzz in
the software development community-much
likeDesign Patterns did several years
ago. Although XP presents amethodology
for faster software development, many
developers findthat XP does not allow
for modeling time, which is critical
toensure that a project meets its
proposed requirements. They havealso
found that standard modeling techniques
that use the UnifiedModeling Language
(UML) often do not work with this
methodology. Inthis innovative book,
Software Development columnist Scott
Amblerpresents Agile Modeling (AM)-a
technique that he created formodeling
XP projects using pieces of the UML and
Rational's UnifiedProcess (RUP). Ambler
clearly explains AM, and shows readers
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how toincorporate AM, UML, and RUP into
their development projects withthe help
of numerous case studies integrated
throughout the book. AM was created by
the author for modeling XP projectsanelement lacking in the original XP
design The XP community and its creator
have embraced AM, which shouldgive this
book strong market acceptance Companion
Web site at www.agilemodeling.com
features updates,links to XP and AM
resources, and ongoing case studies
about agilemodeling.
Transform your organization into a
constantly learning, ever-evolving
industry leader with the proven
operating model of leading global
firms. For decades, leaders of large,
complex organizations have been
rightfully encouraged to run their
organizations like lean, agile
startups. More often than not, they
place their bets on trends like digital
transformation or design thinking. Wellintended, yet in isolation they are not
enough. There’s another, better way to
drive durable, effective change in your
organization, and it’s been proven
effective by global IT and business
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consulting leader Infosys. The Live
Enterprise operating model provides a
clear path to transform large complex
businesses into agile, digital
ecosystems that evolve with changing
market needs and scale to any size.
You’ll learn how to apply the benefits
of the startup operating model—but go
much further. This groundbreaking guide
addresses issues critical to transform
large organizations, such as: Create an
organizational structure that drives
collaboration, innovation, strategic
alignment, and new culture across
distributed interconnected teams
Respond quickly yet thoughtfully—and
scientifically—to opportunities to
create valuable new employee and
customer experiences Reengineer your
value chain to see what’s missing, what
can be improved, and what can be
eliminated to generate exponential
value Automate systems so routine
decisions can be acted upon with
maximum human intuition and minimum
human intervention Groundbreaking in
theory and long-term strategy, this
game-changing guide includes practical
steps you can take now?for immediate,
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concrete results?while laying the
groundwork to operate with agility in
the future. The application of Live
Enterprise enabled Infosys to make the
kinds of changes during the COVID
crisis to not only survive but drive
outstanding financial results. Now, you
can use this innovative approach to
position your company for the highly
unpredictable future ahead.
Would you like to use a consistent
visual notation for drawing integration
solutions? "Look inside the front
cover." Do you want to harness the
power of asynchronous systems without
getting caught in the pitfalls? "See
"Thinking Asynchronously" in the
Introduction." Do you want to know
which style of application integration
is best for your purposes? "See Chapter
2, Integration Styles." Do you want to
learn techniques for processing
messages concurrently? "See Chapter 10,
Competing Consumers and Message
Dispatcher." Do you want to learn how
you can track asynchronous messages as
they flow across distributed systems?
"See Chapter 11, Message History and
Message Store." Do you want to
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understand how a system designed using
integration patterns can be implemented
using Java Web services, .NET message
queuing, and a TIBCO-based publishsubscribe architecture? "See Chapter 9,
Interlude: Composed Messaging."
Utilizing years of practical
experience, seasoned experts Gregor
Hohpe and Bobby Woolf show how
asynchronous messaging has proven to be
the best strategy for enterprise
integration success. However, building
and deploying messaging solutions
presents a number of problems for
developers. " Enterprise Integration
Patterns " provides an invaluable
catalog of sixty-five patterns, with
real-world solutions that demonstrate
the formidable of messaging and help
you to design effective messaging
solutions for your enterprise. The
authors also include examples covering
a variety of different integration
technologies, such as JMS, MSMQ, TIBCO
ActiveEnterprise, Microsoft BizTalk,
SOAP, and XSL. A case study describing
a bond trading system illustrates the
patterns in practice, and the book
offers a look at emerging standards, as
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well as insights into what the future
of enterprise integration might hold.
This book provides a consistent
vocabulary and visual notation
framework to describe large-scale
integration solutions across many
technologies. It also explores in
detail the advantages and limitations
of asynchronous messaging
architectures. The authors present
practical advice on designing code that
connects an application to a messaging
system, and provide extensive
information to help you determine when
to send a message, how to route it to
the proper destination, and how to
monitor the health of a messaging
system. If you want to know how to
manage, monitor, and maintain a
messaging system once it is in use, get
this book. 0321200683B09122003
This book collects ECM research from
the academic discipline of Information
Systems and related fields to support
academics and practitioners who are
interested in understanding the design,
use and impact of ECM systems. It also
provides a valuable resource for
students and lecturers in the field.
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“Enterprise content management in
Information Systems research –
Foundations, methods and cases”
consolidates our current knowledge on
how today’s organizations can manage
their digital information assets. The
business challenges related to
organizational information management
include reducing search times,
maintaining information quality, and
complying with reporting obligations
and standards. Many of these challenges
are well-known in information
management, but because of the vast
quantities of information being
generated today, they are more
difficult to deal with than ever. Many
companies use the term “enterprise
content management” (ECM) to refer to
the management of all forms of
information, especially unstructured
information. While ECM systems promise
to increase and maintain information
quality, to streamline content-related
business processes, and to track the
lifecycle of information, their
implementation poses several questions
and challenges: Which content objects
should be put under the control of the
Page 31/36

Download Free Managing Enterprise Content A
Unified Content Strategy 2nd Edition Voices That
Matter
ECM system? Which processes are
affected by the implementation? How
should outdated technology be replaced?
Research is challenged to support
practitioners in answering these
questions.
Foundations, Methods and Cases
Data Management at Scale
Unified Endpoint Management with Intune
and the Enterprise Mobility + Security
Suite
Web Content Management
Business Process Management Design
Guide: Using IBM Business Process
Manager
Your Strategy Needs a Strategy
This book constitutes the refereed proceedings of the 10th
SIGSAND/PLAIS EuroSymposium 2017 titled Information
Systems: Research, Development, Applications, and
Education, held in Gdansk and Sopot, Poland, on September
27, 2017. The objective of the EuroSymposium on Systems
Analysis and Design is to promote and develop high quality
research on all issues related to analysis and design (SAND).
It provides a forum for SAND researchers and practitioners in
Europe and beyond to interact, collaborate, and develop their
field. The 10 papers presented in this volume were carefully
reviewed and selected from 45 submissions.They are
organized in topical sections on data analytics, Web-based
information systems, and information systems development.
Smartphones, eBook readers, and tablet computers like the
Apple iPad have forever changed the way people access and
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interact with content. Your customers expect the content you

provide them to be adaptive --responding to the device, their
location, their situation, and their personalized needs. Authors
Ann Rockley and Charles Cooper provide insights and
guidelines that will help you develop a unified content
strategy—a repeatable, systematic plan that can help you
reach your customers, anytime, anywhere, on any device.
This up-to-date new edition of Managing Enterprise Content
helps you: Determine business requirements Build your vision
Design content that adapts to any device Develop content
models, metadata, and workflow Put content governance in
place Adapt to new and changed roles Identify tools
requirements With this book you’ll learn to design adaptable
content that frees you from the tyranny of an ever increasing
array of devices.
Disruption by digital technologies? That's not a new story. But
what is new is the "wise pivot," a replicable strategy for
harnessing disruption to survive, grow, and be relevant to the
future. It's a strategy for perpetual reinvention across the old,
now, and new elements of any business. Rapid recent
advances in technology are forcing leaders in every business
to rethink long-held beliefs about how to adapt to emerging
technologies and new markets. What has become abundantly
clear: in the digital age, conventional wisdom about business
transformation no longer works, if it ever did. Based on
Accenture's own experience of reinventing itself in the face of
disruption, the company's real world client work, and a
rigorous two-year study of thousands of businesses across 30
industries, Pivot to the Future reveals methodical and bold
moves for finding and releasing new sources of trapped valueunlocked by bridging the gap between what is technologically
possible and how technologies are being used. The freed
value enables companies to simultaneously reinvent their
legacy, and current and new businesses. Pivot to the Future
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is for leaders who seek to turn the existential threats of today

and tomorrow into sustainable growth, with the courage to
understand that a wise pivot strategy is not a one-time event,
but a commitment to a future of perpetual reinvention, where
one pivot is followed by the next and the next.
International Association of Culinary Professionals (IACP)
2010Award Finalists in the Culinary History category.
Chocolate. We all love it, but how much do we really
knowabout it? In addition to pleasing palates since ancient
times,chocolate has played an integral role in culture,
society,religion, medicine, and economic development across
the Americas,Africa, Asia, and Europe. In 1998, the
Chocolate History Group was formed by theUniversity of
California, Davis, and Mars, Incorporated to documentthe
fascinating story and history of chocolate. This book
featuresfifty-seven essays representing research activities
andcontributions from more than 100 members of the group.
Thesecontributors draw from their backgrounds in such
diverse fields asanthropology, archaeology, biochemistry,
culinary arts, genderstudies, engineering, history, linguistics,
nutrition, andpaleography. The result is an unparalleled,
scholarly examinationof chocolate, beginning with ancient preColumbian civilizationsand ending with twenty-first-century
reports. Here is a sampling of some of the fascinating topics
exploredinside the book: Ancient gods and Christian
celebrations: chocolate andreligion Chocolate and the Boston
smallpox epidemic of 1764 Chocolate pots: reflections of
cultures, values, and times Pirates, prizes, and profits: cocoa
and early American eastcoast trade Blood, conflict, and faith:
chocolate in the southeast andsouthwest borderlands of
North America Chocolate in France: evolution of a luxury
product Development of concept maps and the chocolate
researchportal Not only does this book offer careful
documentation, it alsofeatures new and previously
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unpublished information andinterpretations of chocolate

history. Moreover, it offers a wealthof unusual and interesting
facts and folklore about one of theworld's favorite foods.
Economic Tasks and Risk-Taking Decisions
Learning Microsoft Endpoint Manager
Cisco Unified Contact Center Enterprise (UCCE)
A Unified Content Strategy
Content Management Bible
Designing, Building, and Deploying Messaging Solutions
Did you just land a new IT job only to learn that the company
is using Microsoft Endpoint Manager? Perhaps you stretched
the truth on your resume and now you're paying for it? Maybe
you're an old-hat endpoint management pro for another
product but your boss just told you that the company is
migrating? Sink or swim. Whatever your position, this book
will become your new best friend as you ramp up. You will
learn the key concepts and cement them as you work through
lab activities and exercises until you understand each of the
building blocks required for your own end-to-end
solutions.This book is for IT admins who want to learn the
ropes when it comes to Microsoft Endpoint
Manager:?Microsoft Endpoint Manager components across
Intune, Configuration Manager, Azure AD, Microsoft defender
for Endpoint and Office 365.?Deploying Mobile Device
Management (MDM) including setting up, enrolling, and
managing iOS, macOS, Android, and Windows 10
devices.?Deploying applications and managing them with
Mobile Application Management (MAM).?Security concepts
across the endpoint management ecosystem including device
compliance and conditional access.
Kevin P. Nichols' Enterprise Content Strategy: A Project
Guide outlines best practices for conducting and executing
content strategy projects. His book is a step-by-step guide to
building an enterprise content strategy for your organization.
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Enterprise Content Strategy draws on Kevin Nichols'
experience managing one of the largest and most successful
global content strategy teams to provide an insider's look at
how to build an enterprise content strategy. Full of definitions,
questions you need to ask, checklists, and guidelines, this
book focuses not on the what or why, but on the how.
Pivot to the Future
A Field Guide to CMS Features and Architecture
History, Culture, and Heritage
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